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Identity problem area

The number of online 
services is growingé

An account is linked to 
every online services

The personal information linked with 
these accounts are spread 

on the web without user controlé

digital identity management 
is hard for users

FC² project: www.fc2 -consortium.org
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Research objectives

to provide identity-aware and 

personalized services éwith respect 

of user privacyé

éinteroperabilitywith the different 

identity modelsé

ésecure usage of digital 

identityé

éeconomically viable by the actors of 

the identity value chain.

écoherent and simple user 

experienceé

FC² project: www.fc2 -consortium.org


