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About CCI

w USAIEfunded, notfor-profit

ICTs in rural and underserved
areas through private sector

service delivery, especially throug
enterprises that are

A Locally owned and managed

A Based on sustainable busine
models

A Can operate in context of
policy environment that ig or
can become reasonably
favorable

w Technology neutral

w Dedicated to expanding access to
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w Promotes policy, regulatory
changes and sector reform neede
to enable private sector
participation
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Guides communities in
designing, planning, financing, of

rating sustainable ICT businesse$

Guides communities in developin
and implementing desired
applications using appropriate
technologies

e

0




LD oW ~ 4
AdZNEER "9l

A Dramatic Change In the Landscape

Subscribers Worldwide, per 100 Population (ITU)

Total Internet Internet

Fixed Line  Mobile Fixed+ Mobile Narrowband Broadband

1998 14.07 5.34 19.40 .59 .02
1999 14.97 8.13 23.10 2.09 .10
2000 15.93 12.06 27.99 2.87 .35
2001 16.68 15.50 32.18 4.06 .61
2002 17.25 18.43 35.68 4.64 1.05
2003 17.85 22.27 40.13 5.37 1.63
2004 18.66 27.34 46.00 5.80 2.46
2005 19.28 41.71 61.12 6.59 4.30
2006 19.38 41.71 61.12 6.59 4.30
2007 19.05 50.08 69.08 8.52 5.30
2008 18.76 59.32 76.86 8.22 6.15

In 10 year span, telephone subscribers on the planet went from 19% to almost 77% due to of
mobile phone technology
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V'  Internet, broadband growth rise very significantly from 1998 levels; enormous room for growth

V'  Fixed line growth was more or less flat in the period

V' Mobile phones overtake fixed lines in 2002; thereafter proliferate exponentially
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Mobiles in the Developing World

Chart 1.5

—— World
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Source: TTU World
Telecommunication/ICT
Indicators database.

Mobile cellular penetration, 1998-2008
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V' Mobile penetration has had dramatic impact in developing countries, which have account for 80%

of worldwide mobile phones

V'  Africa, largest growing mobile market in the world, accounts for 55%

V  Because how poor people quickly and innovatively deploy ICTs when they have access
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Poised to offer full internet access in the coming
years, encouraging more mobile applications utilizing the web
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But Access Barrlers Are Allve and Well

w Even mobile technology presents three barriers to access:
coverage, cost of handset, cost of service

w Growth of ICTs heavily concentrated in urban areas that
are easier to serve while providing greater ROI

w Digital divides: (a) developed/developing countries; (b)
richer/poorer within developing countries

w The challenge: how to deploy necessary infrastructure to
enable access in relatively poor, rural isolated areas,
economically

w Alternative approaches needed
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One Powerful Alternatlve Commun+t;ased
Solutions

w Enterprises owned/controlled by persons, business
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products or services (cooperative model)

w Locallyowned and managed enterprises backed by
Investors committed to the community and its
development (local investor business model)

A Hybrids

A Chosen approach dependent on prevailing culture, laws
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